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Fall food shopping guide 


Here’s what you can expect at the grocery stores this fall, according to Agriculture Dept.’s 
Office of Information & Commerce Dept.’s National Marine Fisheries Service: 


Prior to fall, smaller fruit & vegetable crops upped fresh produce prices. Smaller pork output 
plus extraordinary demand for beef put meat prices well above 1971 levels. However, fall meat 
prices will be lower than in summer. Prices of many other food items might rise a little although 
fall harvests are expected to bring prices of many fruits & vegetables down from summer levels. 
While the President’s economic stabilization program has held the overall cost of living down, many 
items on your grocery bill will probably cost more than they did last year. 


So shop harder. Agriculture Dept. suggests that you begin by thinking about your total food 
budget. Typically, American consumers spend more for meats, than fruits & vegetables, dairy 
products, bakery & grain products, poultry & eggs & other foods. Plan your meals & shopping lists 
around items whose prices usually are economical & fluctuate little. Buy more of the higher priced 
foods when they are advertised “specials.” Consider your freezer, refrigerator & shelf space as 
warehouses that you stock when you find bargains. 


(Continued on next page) 


Another look at ‘organic’ foods 


The trend of “organic” food is growing, according to the Agriculture Dept.’s Office of Infor- 
mation. More consumers are interested in & are buying “organic” foods. There is no Federal 
law or regulation defining what “organic” food is or is not, but the general assumption is that 
such food is free of preservatives, emulsifiers & artificial ingredients & produced without pesticides 
& artificial fertilizers [CONSUMER NEWS: May 1, 1972]. 


Dr. Ruth Leverton, Agriculture Dept. science adviser, says food labeled as “organic” is not 
likely to contain more vitamins than similar food not considered organic or not labeled organic. 


A survey by Agriculture Dept. in the Washington area has made one point about organic 
food. A market basket of 29 standard foods bought in a supermarket cost $11. A basket of 29 
organic-labeled counterparts cost $20.30 in a supermarket’s organic section, $21.90 in a health 
food store & $17.80 in a natural food store. 


The following are excerpts from Agriculture’s survey (watch for the complete survey in 
your local newspaper; Agriculture’s Office of Information is making the survey available to news- 
papers across the nation) : 


Price of “organic” counterpart in 
Price of regular Health food Natural food Supermarket 
Food food in supermarket store store organic section 


. canned apple juice $.29 ‘ $.51 $.65 
. dried, pitted peaches 73 i 1.55 1.32 
. cornmeal 14 d 21 30 
. honey 55 ; 50 .79 
. whole fryer chicken 33 “ not sold 59 
. Rome apples .20 .20 30 
. cucumbers 19 , 57 79 








Food guide (continued) 


The following are Agriculture’s guides for food shopping & planning fall meals, including holi- 
day gatherings: 

e BEEF—Earlier this year a record-breaking beef supply from both American & foreign cat- 
tlemen was not sufficient to satisfy the booming demand. Now that beef supplies are larger, they are 
likely to cause a moderate price reduction. You'll still see ups & downs in beef prices, but fall’s beef 
prices will average below those of summer. 

e PORK—Pork is past its peak price period. Usually in fall, the volume of pork supply rises 
& prices ease. All this year, however, pork has been in relative short supply. While volume is grad- 
ually building, supplies really will not be big enough to provide better prices at the meat counter 
until late next year. 

e VEGETABLES—Although lettuce, tomatoes, cabbage & carrots were priced lower this 
summer than last, most other fresh vegetables were moderately higher. Early fall will bring peak 
harvest & lower prices for potatoes, carrots & cabbage. From December on, fresh vegetables from 
Florida will be supplemented by Mexican imports. Prices for canned & frozen vegetables will gen- 
erally remain steady. 

e FRUITS—Red & golden Delicious apples lead a larger fresh apple supply this fall. By No- 
vember, you will probably find an abundance of Navel & other early season oranges. This summer’s 
meager harvest of many fruits will affect canned & frozen fruit prices. However, clingstone 
peaches, pie cherries, pears & fruit cocktail will be in better shape than other fruit & may be fea- 
tured items this fall in food stores. 

e DAIRY PRODUCTS—Prices are near last year’s levels although you will see some slight 
price increases. Butter will be priced about the same as a year ago. Cheese & cheese dishes, such 
as macaroni & cheese, will remain economical sources of protein. 

e POULTRY & EGGS—Turkeys will be as cheap this fall as they were in 1970. Chicken will 
cost less than in the summer. Eggs, though, after a long spell of low prices, will go up this fall. 

e OTHER PRODUCTS—Raisins, dried fruit & nuts will be higher priced. Sugar prices will 
rise a little, but prices of flour & margarine will be about the same as a year ago. Honey & maple 
syrup supplies are up, so prices may be down. Coffee & tea prices will be up in the fall. 


For immediate bargain hunting, look this month for these plentiful foods (with larger supplies, 


prices often are lower) ; fresh apples, canned applesauce & apple juice, rice, dry beans, wheat prod- 
ucts, turkeys, broilers & fryers & eggs. 


Seafood, of course, is another food that figures in your budget & meal planning. Commerce’s 
National Marine Fisheries Service, not Agriculture Dept., keeps tabs on fish supply & prices. In 
general, the service sees fish prices increasing some this fall. The following is the service’s report 
on fall fish supply & retail prices: 

e SHELL FISH—Prices are increasing. Much of the supply of clams, oysters & scallops has 
been found to be contaminated, so the noncontaminated supply is expected to be at premium prices. 
However, prices for shrimps & lobster are expected to stabilize this year. 

e FROZEN FISH—Frozen shrimp prices are up. Short supply will cause higher prices for 
ocean perch, cod & haddock. In shopping for frozen fillets & fish sticks, you might look for pollock, 
whiting & Greenland turbot as substitutes, even though prices for these may be increasing. 

e CANNED FISH—Tuna supply is up, so price should stabilize after several years of price 
increases. However, salmon supply is down. You can expect higher prices than last year. On the 
other hand, prices for sardines may come down some because of greater supply than last year. 


New Federal publications 


U.S. Government Organization Manual 1972/73 (official handbook of the Federal Government, 
containing descriptions of the agencies of the legislative, judicial & executive branches & de- 
scriptions of & brief statements about certain boards, commissions, committees, quasi-official 
agencies & selected international organizations), published by Office of the Federal Register; 
$3 from Supt. of Documents, Government Printing Office, Washington, DC 20402. 
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FDA fact sheets listed 


Food & Drug Administration has revised its list of available fact sheets about its programs 


& about subjects covered by FDA regulations. The following is the latest listing by topic: 


NO. 


COSMETICS OCA 


OCA 


DRUGS OCA 
eT OCA 


OCA 
OCA 


OCA 
OCA 
OCA 


OCA 
OCA 


OCA 
OCA 
OCA 
OCA 
OCA 


FOOD OCA 





OCA 


OCA 
OCA 
OCA 


OCA 
OCA 


OCA 


OCA 
OCA 


OCA 


OCA 


OCA 


OCA 
OCA 


To get free copies of any of these fact sheets, write to FDA Fact Sheet, Office of Consumer 
Affairs, Food & Drug Administration, 5600 Fishers Lane, Rockville, MD 20852. Give the number 


Cl 
C2 


D1 
D2 
D3 


D4 


D5 
D8 
D9 
D10 
Dil 
D13 
D16 


D17 
D18 


Fl 
F2 


F3 
F4 
F5 


F6 
F7 


F8 


F9 
F10 


Fil 


F13 


F14 


F15 
F16 


TITLE 


Cosmetics 
Facts About “Tanning” 
Products 


Oral Contraceptives 

Drug Side Effects 

Medicines: Prescription 
& Over the Counter 

Some Questions & An- 
swers About Medi- 
cines 

Krebiozen 

Self-Medication 

U_ Series—Dr. Henry 
Turkelel [treatment 
of mongolism] 

Thalidomide 

Dimethyl Sulfoxide 
(DMSO) 

Relaxacisor 

Chloramphenicol 

Aspirin 

Drug Reactions 

Impact-Resistant 
Lenses 


Albumin, Sodium Ery- 
thorbate & Lecithin 
Clostridium Botulinum 
in Smoked Fish (Hot 

Process) 

Food Colors (Color Ad- 
ditives) 

Nutrition Nonsense—& 
Sense 

Food Standards 

Facts on Food Labeling 

Meat Tenderizers & 
Monsodium Gluta- 
mate (MSG) 

Some Questions & An- 
swers About Canned 
Foods 

Salmonella: 
to Health 

Some Questions & An- 
swers About Food 
Additives 

Some Questions & An- 
swers About Dietary 
Supplements 

Declaration of Ingredi- 
ents on Labels for 
Standardized Foods 

To Keep Food Clean 

Whole Fish Protein 
Concentrate 

Radiation Preservation 
of Foods 


A Threat 


& title of fact sheets you want. 
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GENERAL 


HAZARDOUS 


SUBSTANCES 


OCA 
OCA 
OCA 
OCA 
OCA 
OCA 
OCA 
OCA 
OCA 
OCA 


OCA 
OCA 
OCA 
OCA 
OCA 
OCA 


OCA 
OCA 


OCA 


OCA 


OCA 
OCA 


OCA 


OCA 
OCA 


F17 
F18 
F19 
F20 
F22 
F23 
F24 
F25 
F26 
F27 


Gl 
G2 
G3 
G4 
G5 
G6 


G7 
G8 


G9 


G10 


Gil 


G12 
G13 


G14 
G15 


HS1 
HS2 


Inspecting Food Proc- 
essing Plants 

Milk & Milk-type Prod- 
ucts 

BHT & BHA as Food 
Additives 

Struvite Crystals & 
Canned Seafood 

Symbols on Food La- 
bels 

Nitrates, Nitrites & 
Nitrosamines 

Standards for Packaged 
Nuts 

“Shortening” as a Food 
Ingredient 

Antibiotic Residues in 
Foods 

Criteria for Classifica- 
tion of Substances as 
GRAS _ [Generally 
Recognized as Safe] 
or as Regulated Food 
Additives 


Bibliography 

Careers in FDA 

How the Consumer Can 
Report to FDA 

Information Concerning 
FDA Regulations 

Prices [FDA’s lack of 
authority over prices] 

Enforcing the Food, 
Drug & Cosmetic Act 

Quackery 

Fair Packaging & La- 
beling Act 

Available Fact Sheets 
{current list reprint- 
ed here] 

Informational Materials 
[pamphlets & posters 
about FDA] 

Safety of Cooking 
Utensils 

Caffeine 

Glue Sniffing & Aero- 
sol Sniffing 

Toxic Metals in Dinner- 
ware 

Laws Enforced by the 
Food & Drug Admin- 
istration 


FDA Child Protection 
Activities 

The Federal Hazardous 
Substances Act — 
Legislation for Home 
Safety 


OCA HS3 Poison Prevention 


Packaging Act 
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CN Notebook 


Are you & your family trying to Shop Harder to find bargains and to stay within your 
budget? Maybe what works for you will work for others. Send your shopping hints to CN 
NOTEBOOK, CONSUMER NEWS, Office of Consumer Affairs, Washington, DC 20506. 


Mrs. William M. Harvey of Watertown, MA, says: “Do your shopping for the week on 
Monday. You will pick up all kinds of bargains at the mark-down bakery counter & will not 
encounter the crowds who buy at the end of the week on Thursday, Friday & Saturday.” 


Florence Alff Starzynski of Arlington, VA, sends a reminder: “In the store, cut-up 
chicken generally costs around 15¢ per pound more than a whole chicken. If you learr to cut 
up a chicken at home—& it’s not difficult—you can save money every time you buy poultry.” . 


From Pittsburgh, PA, Donald J. Siegle writes: “The soap & detergent industry are mar- 
keting their products in various size containers. One would think that the large jumbo size 
boxes are priced lower, but look again. We find the jumbo unit price to be the same or even 


more [than smaller size boxes] so there is seldom an advantage in buying those large boxes 
which are so difficult to handle.” 


A reader in Fullerton, CA, who does not want her name mentioned, says, frankly: “Learn 
to cook. Braising of meats, like chuck, & adding vegetables at the proper time retains needed 
nutrients.” Meaning, you can become less dependent on conventégggyfoods, & proper covkineg 
techniques can provide you with the nutrition you’re paying f fo nM ia eaten. 
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Agency cleans up pots & pans claims \gsigl ——_—_———_ 


Cnn 


Federal Trade Commission has provisionally accepted a consent order against Regal Ware Inc. 
& its president, James D. Reigle, prohibiting alleged deceptive claims for Regal Ware cookware. 
FTC’s complaint alleges that 

@ The firm falsely claims no vapor loss occurs in cooking with its utensils; 

@ The cookware will not save consumers substantial time in the kitchen as claimed; 

@ The purported unconditional guarantee is subject to conditions not revealed in advertising; 

@ Salesmen for Regal Ware misrepresent to potential buyers that they are employees of the 
company’s advertising department & are conducting an advertising campaign. 


The consent order is for settlement purposes only & does not mean the company or Reigle ad- 
mit to violations of law. ; 
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